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HELLO

Thank you for taking the first step in getting to
know AMG. We're excited to share a little bit
about ourselves with you. In these pages you'll
find a snapshot of our firm’'s philosophy as well
as a sampling from our current portfolio.

Enjoy.



+ WHAT WE CAN DO FOR YOU

When you partner with AMG, you gain an equal collaborator in
your success. Solving your marketing problems becomes our
priority; overcoming your communications challenges becomes
our number one goal.

We admit, we sometimes get a little neurotic about our clients’
reputations, and we tend to obsess about managing brands.
But it's because we take your ups (and your downs) personally.
We care deeply about your success, which reflects back to the
quality of our work.



ADVERTISING

ANNUAL REPORTS
BRAND MANAGEMENT
COLLATERAL
CORPORATE IDENTITY
ENVIRONMENTS
MARKET RESEARCH
MARKETING STRATEGY
PACKAGING

PROJECT MANAGEMENT
PUBLIC RELATIONS
WEBSITE DEVELOPMENT



+ WHEN COMMUNICATION MAKES MONUMENTAL CHANGES

You can tell when your brand is falling short. Your company
Web site is just holding your spot in cyberspace. Your brochure gives
customers the basics, but it's not breaking any ground.

And that's okay.

But there comes a point in every company’s lifespan when “okay”
won't cut it, and “good enough” fails to get the job done. At that
crucial point, utility ought to intersect with style to monumentally
change the direction of a brand.

At AMG we engineer these kinds of monumental changes—
paradigm shifts that drive the evolution of your brand, from
functional to inspirational.



Premium Giveaway + Walter E. Washington Convention Center



Mini Website + Walter E. Washington Convention Center

LIFE IN D

Bid Now Email Sign Up

ntion Center and
the PCMA have gether for this
extraordinary event — a chance to win a
convention in our nation’s capitol. From
world-c service fo state-of-the-art tech-

nology your client can experience their
dream convention come true. Waich
the clock and don’t miss this grand
opportunity. Place your bid herel




Commemorative Wall + Walter E. Washington Convention Center



WALTER E. WASHINGTON
1915-2003
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Press Conference + Walter E. Washington Convention Center




EVEN GREAT DEALS
COME TO AN END

Advertising Campaign + Walter E. Washington Convention Center
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2006 Annual Report + Walter E. Washington Convention Center



Events | Press Room | Opportisnities | Directions | Contacts | Site Map
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Website Design + Walter E. Washington Convention Center



DISTINCTIVE MEETINGS

Distinctive Meetings Brochure + Walter E. Washington Convention Center
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PCMA Brochure + Walter E. Washington Convention Center



+ WHEN STRATEGY IMPROVES COMMUNITIES

Sometimes a message is less about what you want people to buy, and
more about what you want them to buy into. When you've been charged
with educating and informing, you can't just capture your audience—
you have to maintain their interest if you want them to get on board.

At AMG, we understand that great campaigns get attention, but they
don't stop there. Great campaigns plant seeds that steadily grow into
awareness. Over time, that awareness will transform attitudes, change
behaviors and improve your audience’s quality of life.
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PREVENT Youth vioLENCE rﬂ PREVENT Youth vioLENCE rﬂ PREVENT Youth VIOLENCE r“- PREVENT Youth VIOLENCE r“'.

Outdoor Advertising + DC Department of Health
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PREVENT Youth VIOLENCE

For more information Call 211 A;

Commercial + DC Department of Health
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Press Kit + Brandywine Crossing



+ LET'S COLLABORATE

We hope you enjoyed learning a little about us.
We'd like to get to know you better.

Call 202.636.0020 or email us info@alstonmarketing.com.

AM+G MARKETING COMMUNICATIONS 18 R STREET NE, WASHINGTON DC 20002
DC 202.636.0020 MD 301.583.4641 WWW.ALSTONMARKETING.COM





